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Clara Mas – an international model, mother of two, and a health and 
well-being advocate – has developed a loyal and large fanbase in recent 
months because of her refreshingly unfiltered, natural and sustainable 
lifestyle. 

At home, Clara, her husband and their two children, Jan and Gina, gen-
erate 0% waste at home (just outside of Barcelona), a lifestyle choice 
made by the couple several years ago. As well as a compost pile that is 
then used to fertilise their garden, the family have a worm farm, which 
turns their vegetable waste into a rich fertiliser for their plants. Piga, 
their Spanish water dog, eats the rest! The family of four are also almost 
about to be self-sufficient, growing their own vegetables and fruit on 
their land. 

Clara also gained huge exposure across the UK as the face of M&S’s All 
New Per Una, which launched its first major campaign in over five years 
to take the brand from frilly to ‘stylishly feminine’. The campaign was 
seen on daily newspaper wraps, bus advertising and online sponsored 
content on sites such as Daily Mail and The Sun.

Prior to this campaign, Clara has worked with luxury brands including 
Chanel, Burberry, Massimo Dutti, Loewe and Hermes from the age of 
sixteen, and has covered international magazines including Vogue Italia 
and ELLE, building an impressive modelling portfolio. 

Her Instagram content is a perfect mix of her signature undone-but-
done style, and daily inspiration of how her followers can make sustain-
able and environmentally-conscious decisions every day.
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https://vimeo.com/377281181


| 30.7K

| 21%

| 79%

| 35-44 (38%)

| 30,000+

| 6000 - 7000

| 600,000+

| Spain

| Barcelona

Turkey

Madrid

United States

Istanbul

Italy
United Kingdom

London
Paris

25 - 34 (34%)

18 - 24 (8%)

Followers

Male

Female

Age range

Weekly Av. 
Reach

Av. Stories 
views

Weekly Av. 
Impressions

Top Countries

Top Cities



Clara Mas was the lead model in the recent Marks & Spencer campaign for Per Una. Campaign imagery was seen on outdoor advertising, as 
well as in media, including Daily Mail, The Sun, Grazia, Good Housekeeping, and Prima. 
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Clara Mas x Marks & Spencer
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